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Image taken from:  
Neumeyer, Marty.  Zag:  The #1 Discipline of of High-Performance 
Brands.  www.zagbook.com pp 22-23. 
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Definitions 

•  Marketing is determining what people want, delivering 
it, and then periodically updating that whole process. 

•  Promotion is furthering the growth or development of 
something. It's encouraging people to use something 
by telling people how it would benefit them. 

•  Advertising is calling attention to something through 
paid announcements. 

(Dempsey, The M Word Blog) 
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Definitions cont. 

•  Public Relations is a planned, long-term 
communication program (via various media) that has a 
goal of convincing the public to have good will toward 
something.  

•  Publicity is sending a message via official channels 
such as news releases, newsletters, press conferences, 
etc. 

•  Branding is establishing a strong link between a 
company and its logo/typeface/picture or name/
phrase. Branding helps build loyalty. 

(Dempsey, The M Word Blog) 



___________________________________________________________ 
McMaster University Library • library.mcmaster.ca • bairdca@mcmaster.ca 

What is your library 
doing? 

• Advertising 
• Promotion 
• Public Relations 
• Publicity 
• Branding 
• Marketing 



___________________________________________________________ 
McMaster University Library • library.mcmaster.ca • bairdca@mcmaster.ca 

My Top 10 
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1.  Tell a story 
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2.Internal Communication 
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3. Get others on board 
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Media Team 
Suggestion Box Team 
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4.  Have fun!  Be creative! 
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http://www.youtube.com/maclibraries 
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6. Expose yourself 
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7. Celebrate  
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8. Open up your spaces  



___________________________________________________________ 
McMaster University Library • library.mcmaster.ca • bairdca@mcmaster.ca 

9. Define your target 
audience 
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10.  
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Situation analysis 

Goals and objectives 

Audience analysis 

Key messages 

Tools and tactics 

Evaluation 

Marketing plan basics 
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Situation analysis What is it that you want people to 
care about? 

Goals and objectives What do you want to achieve? 

Audience analysis Who do you want to care? 

Key messages Why should they care? 

Tools and tactics What are you going to do to make 
them care? 

Evaluation How will you know if they care? 

Marketing plan basics 
Marketing speak Plain speak 
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Marketing is like teaching. 
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Lesson Planning   

•  Motivation 

•  Outcomes 

•  Learner-centred 

•  Participatory learning 

•  Assessment & 
Evaluation 

Marketing Planning 

•  Situation Analysis 

•  Goals & Objectives 

•  Audience analysis 
•  Key messages 

•  Tools and tactics 

•  Evaluation, success 
benchmarks 
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Homework 

• Make a list of all of your 
marketing or communications 
activities over the year.  What 
does it say about your library? 
Is it what you want? 
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Tactical Plan 
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Recommended reading 
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In Summary 

• Marketing is about fit, not fluff 
• Marketing planning is about 

answering common sense 
questions 

• Use lots of different blocks, but 
make sure they build 
something 


